LEVEL N
200 LEVEL 900
300 LEVEL 312
400 LEVEL 1394
SUBTOTAL UNDERGRAD

2606
GRAD LEVEL 52

TOTAL FOR MARKETI NG

17.

29.

GRADE DI STRI BUTI ON FOR SPRI NG 2008
FOR THE DEPARTMENT OF MARKETI NG

AU
%

A B C D F P NC I'N M WD
% % % % % % % % % %
0 20.9 11.0 2.2 2.2 .0 .0 .4 .0 1.6
5 48.7 13.8 1.3 1.6 .0 .0 .0 .0 5.1
7 3.7 1.4 1 1 0 0 4 0 3
5 15.0 6.2 1.0 1.0 0 0 3 0 1.3
8 11.5 0 0 0 .0 0 1.9 0 5.8
8 15.0 6.1 9 1.0 0 0 4 0 1.4

2658

N = TOTAL NUMBER OF GRADES AWARDED AT THAT LEVEL
GRADES | NCLUDE + AND - GRADES VWHERE APPLI CABLE

LEVELS WTH ONLY ONE CLASS SECTI ON AT THAT LEVEL HAVE BEEN OM TTED

GRADES RUN ON 06/ 09/ 08 BY | NSTI TUTI ONAL RESEARCH



